Running head: TELEVIOSION SHOWS IN THE ERRORS OF MASS COMMNUCATION	

TELEVIOSION SHOWS IN THE ERRORS OF MASS COMMNUCATION 	








Television Shows in the Errors of Mass Communication
Name
Institution







	Television Shows in the Errors of Mass Communication
In the recent past, mass media has gone through tremendous changes in its development. Technology has played its part to make daily improvement in the communication sector. In the same course, television shows have passed various errors of mass media marking remarkable and peculiar identities. The four errors of mass media include the Orality, literacy error, the electronic error, and the modern new media. Each error displays unusual features by showing how it affects television shows to move from one level to another. 
With the invention of television, people started to have a look at what they have been hearing. Favorite shows began showing in the year 1940s and 1950s displaying the vibrant show of the time such as the Howdy Doody, the Jack Benny show, and Camel News Caravan (Cantor, 2017). In this timing period, mass media was in its Orality level. Orality refers to the use of speech as a means of communication rather than writing. The Orality level was prevalent in the societies where the tools of literacy were still unfamiliar to vast individuals. The television shows expressed themselves through the narrative discourse. One of the dominant features of this level is that exhibits were displayed without much modification, which lacked a lot of creativity in it and technology advancement. 
Society had some belief against the television quoting its detrimental effects on the development of the child, the literacy, and the emotional health (La Ferrara, 2016). Research has proven contrary results to this, where the parents are liable to some comfort in the sense that television shows have come out to teach children moral values in the society. The literacy outcome from such children is of high degree. One of the determinants is the amount of time and type of the program. Adverse effects were deemed to happen in the case when children spent more hours on television and concentrated on watching adult-oriented programs or strong programs, which could arise their aggressiveness. The television shows had an improved display and promoted some creativity. 
The audience lingers to be essential in the whole idea concerning mass media. Television programmers require the attendance to make their shows outstanding (Cantor, 2017). With the emergence of the electronic press on commercials, the viability of the television shows is determined by the numbers of viewers they can bring on board. The advertisement is more efficient and more people would be more than willing to make their announcements through the channels with more viewers. Majority of the stations spent on audience research. Also, they welcomed exciting programs to create attention from their viewers by making them start following the programs displayed in that particular station. 
The media error is the utilization of computers for redistribution of programs. The new media include the virtual world, telephones, websites games, and YouTube (La Ferrara, 2016). Television programs are now becoming obsolete unless it is using the digital interphase. The television shows are widely accessible through various platforms such as the YouTube, Twitter, and Facebook. The audience is using several devices to access the majority of the television shows. The tools include the phones and computers where they can follow the show through YouTube and Twitter. Media has tremendously changed how people view things; many individuals are exposed to social media. 
To sum up, mass media has influenced the society negatively and positively depending on how one is using it. Children can have access to pornographically materials deemed to alter their morality. Some individuals as using the same mass media to access beneficial information that has contributed to their development, for instance, acquiring education through distance learning. 
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